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What ROl are Amplify customers seeing?

Increase in recruiter productivity

e One company has seen greater recruiter productivity leading to capacity lift.
Recruiters who previously worked 8 jobs now work 15 with the support of
Amplify.

e Another company reports a 106% increase in job fill rate: “My job fill rate has
increased from 16% in H1 to 33% now. That is from using Amplify instead of
ChatGPT for all my roles that | have submissions to. I'm spending less time on
write-ups, it allows me to have more time to juggle all that's on my plate. I'm excited
to see the next iteration of it and | love saving time.”

e Another company’'s VMS business has grown as they've accelerated their submission
process. “As soon as we started deploying Amplify, our VMS business has gone
up, just because we're getting the candidates faster.”

Reduction in job board spend

e One company took LinkedIn away from half their recruiting team for two weeks and
challenged them to outperform their colleagues who still had access. “The non-LI
group ended up being 125% more productive!”

e Employment Enterprises shared better database utilization means less reliance on
external job boards. “So, the first place | go to find candidates is Bullhorn because
we have 200,000 candidates in our database. We've reduced the job board spend
by 38% since we launched Amplify."

Improvement across KPlIs
e One company reported improvements across several KPIs after only a few months
using Amplify:
o Placements: +40% YoY with one less recruiter
o Interview-to-Hire Ratio: Improved from ~3:1to 1.8:1
o  Submit-to-Interview Ratio: Improved from 3:1to 2:1

Visit bullhorn.com/amplify to learn more \
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What ROl are Amplify customers seeing?

Gross profit increase

e Since launching Amplify in July, Employment Enterprises increased their profit by
achieving better quality placements. “We increased our weekly gross profit by 23%
since we launched Amplify.. That's big for us to see that increase week over week.
And this is outside of any fees we might have; this is just straight contract work.
We're having more success filling higher-level professional roles than we did in the
past. And part of that is we're asking better questions and finding better-quality
people. Because of that, we're making so much more money per fill than we've
ever done.”

e After a downturn in Q4 of 2024, another company lost about 15 recruiters. As they
worked to recover with a smaller team, timing coincided with the launch of Bullhorn
Amplify. The company jumped at the opportunity to join the Pioneer Program and
went all in on Al for recruiting. With Amplify, their recruiters became more efficient —
working 15 jobs instead of 8. “Today, we are still down 15 recruiters, but we’re
doing the same or more volume of placements. | attribute that to recruiter
efficiency, Al, Amplify, and automations.” Increased efficiency with a smaller
headcount led to $1.6M in additional gross profit.

“Bullhorn has always been our single source of truth,
and we've relied on it for years. With the rise of Al,
what excites me about Amplify is the way it layers
intelligence on top of the data we already have. |t
lets us do the same things we've been doing
externally but faster, smarter, and with far less
effort.”

Josh Wieller
Director, Marketing Operations & Technology
MissionStaff
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